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• Shelf Life – 12 months • Shelf ready trays
• No Inners, 6 pieces per case

$2.95



• Shelf Life – 18 months • Inners are bagged
• 6 pieces per inner, 12 inners per master, 72 pieces per case

$1.79



• Shelf Life
• Colored Cookie Icing – 24 months
• Flavored Cookie Icing – 18 months

• No Inners, 6 pieces per case

$2.97



• Shelf Life – 18 months
• No Inners, 6 pieces per case

$4.41



• 4-Pack Tips: 12 pieces per inner, 12 inners per master, 144 pieces per case
• 8-Pack Tips: 6 pieces per inner, 12 inners per master, 72 pieces per case
• Bags: 6 pieces per inner, 16 inners per master, 96 pieces per case
• Kit: 6 pieces per inner, 4 inners per master, 24 pieces per case

$1.10

$1.96
$6.45 $6.94



• Shelf Life – 36 months • Inners are bagged
• Standard: 12 pieces per inner, 12 inners per master, 144 pieces per case
• Metallic: 6 pieces per inner, 12 inners per master, 72 pieces per case

$1.26

$2.40



• Shelf Life – 18 months • Inners are bagged
• 6 pieces per inner, 12 inners per master, 72 pieces per case

$1.75



• Shelf Life listed for each item above
• 6 pieces per inner, 12 inners per master, 72 pieces per case

$1.16



• Shelf Life listed for each item above
• 6 pieces per inner, 12 inners per master, 72 pieces per case

$1.91$1.16



• Shelf Life – 18 months
• 6 pieces per inner, 8 inners per master, 48 pieces per case

$2.76



• Shelf Life – 24 months
• Blister Packs: 6 pieces per inner, 6 inners per master, 36 pieces per case
• Multipack: 6 pieces per inner, 4 inners per master, 24 pieces per case

$2.98

$5.73



• Shelf Life – 18 months for Rainbow Sprinkles & Unicorn Mix, 24 months for Chocolate Sprinkles & Bright
Confetti, 36 months for Nonpareils

• No Inners, 12 pieces per case

$3.59 $2.11 $3.59



• Shelf Life – 18 months for Rainbow Sprinkles, 24 months for Chocolate Sprinkles, 36 months for
Nonpareils

• No Inners, 12 pieces per case

$2.94



• Shelf Life listed for each item above
• No Inners, 12 pieces per case

$3.33 $5.22

$5.22



• Shelf Life – 18 months for Rainbow Sprinkles, 24 months for Chocolate Sprinkles
• No Inners, 6 pieces per case $6.84



• Shelf Life – 36 months
• Alpha: 6 pieces per inner, 24 inners per master, 144 pieces per case
• Happy Birthday Dot: 12 pieces per inner, 12 inners per master, 144 pieces per case

$2.26
$2.06



• Shelf Life – 36 months • Shelf ready trays
• 6 pieces per inner, 4 inners per master, 24 pieces per case

$3.53



• Shelf Life: Gel Food Color – 24 months, Writing Icing – 18 months • Open top shelf ready trays
• 6 pieces per inner, 2 inners per master, 12 pieces per case$2.56 $2.73



• Box candles in shelf ready trays
• 12 pieces per inner, 24 inners per master, 288 pieces per case

$0.95

$0.85



• 6 pieces per inner, 24 inners per master, 144 pieces per case $0.90



• 6 pieces per inner, 24 inners per master, 144 pieces per case

$2.77



• Packaging information noted above



• Packaging information noted above



• 6 pieces per inner, 12 inners per master, 72 pieces per case



• 4 pieces per inner, 36 inners per master, 144 pieces per case $1.67



• Standard Pouched: 12 pieces per inner, 12 inners per master, 144 pieces per case
• Mini on Blister: 4 pieces per inner, 36 inners per master, 144 pieces per case

$1.23

$1.23



• 6 pieces per inner, 12 inners per master, 72 pieces per case

$1.24
$1.43

$1.43



Betty Crocker 
Innovation



2026 Innovation Summary
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Small but growing
 Flavored Icing makes up 2% of all Icing but Chocolate Flavored 

Icing Unit velocity +40%

Leading flavor in adjacent category
 Chocolate is the #1 flavor in Frosting

*All artwork is FPO

Winning Proposition
• Delicious chocolate flavor perfect for a vast array of desserts
• Flexible planogramming options – pouch comes in a shelf 

ready tray and is also peggable
• Made in the USA 
• Compatible with Betty Crocker Decorating Tips 

Consumer Insights
Chocolate is a core flavor 
among candy, baking 
mixes, and frosting

Consumers value flavor as 
the most important factor 
influencing purchasing 
decisions

Category Drivers

2026 Innovation: Chocolate Decorating Icing

Chocolate Decorating Icing

4

Presenter Notes
Presentation Notes
3x Penny Profit of Sprinkle Bottles



2026 Innovation: Turquoise Cookie Icing

*All artwork is FPO

Turquoise Cookie Icing
Cookies are the #1 
decorated sweet treat 
across all major holidays

Winning Proposition

Consumer Insights

Category Drivers

• Turquoise Cookie Icing provides an on-trend offering for any 
season, holiday, or celebration 

• Made in the USA 
• Fitment is perfect for both detail work and flood coating
• Betty Crocker Cookie Icing dries smooth for easy stacking

Turquoise is an evergreen 
color that spans multiple 
holidays and usage 
occasions

Largest Share of Icing
 Cookie Icing drives 44% of All Icing Dollar Sales

Strongest productivity of Icing
 Cookie Icing unit productivity 1.7x vs. Icing avg

Lack of new color introduction

5

Presenter Notes
Presentation Notes
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2026 Innovation: Rainbow Shimmer Fusion Sprinkles

*All artwork is FPO

Winning Proposition

Consumer Insights

Category Drivers

Rainbow is consistently the 
fasting turning color in the 
entire décor category, both 
in US Food and MULO

Rainbow Shimmer Fusion Sprinkles

• New rainbow shimmer fusion bottle décor provides newness 
and excitement in the bottle décor segment

• Blend contains a variety of elevated components to offer the 
consumer additional texture and flavor

Bottle decors are a basket 
building opportunity within the 
dessert decorating category

#1 format of Decors 
Bottle Decors make up 64% of Décors

Rainbow is highly productive
2.1x unit velocity of Decors average

Shimmer is an opportunity within the category

6

Presenter Notes
Presentation Notes
Line priced to chimney bottles



2026 Innovation: Let’s Party Candle

*All artwork is FPO

Winning Proposition

Consumer Insights

Largest share in Decorating Category
 $185M Annual Sales, 35% of all Decorating

Attracting Millennial Consumers 
 33% of Birthday Candle households are Millennials (126 index 

vs Gen Pop)

Category Drivers

Let’s Party Candle

• “Let’s Party” candle perfect for all occasions, from birthdays to 
graduations and everything in between

• 6 gold metallic candles included to complement the “Let’s 
Party” pick, ensuring the candle stands out on any sweet treat

Consumers celebrate more 
than just birthdays 
(graduation, baby showers, 
retirement parties, farewell 
parties, and housewarming

Metallic is a trending color 
palette for birthday parties

7
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Presentation Notes
Line priced to cool in blue and pretty in pink



Solid Colors outperform
 Solid colored Bake Cups 1.5x unit velocity vs. avg

Bake Cups are essential to baking baskets
 Milk, Sugar, Cake Mix, Butter are also extremely likely to be in 

the same basket of bake cups

2026 Innovation: Bright Bake Cup

*All artwork is FPO

Winning Proposition

Consumer Insights

Category Drivers

Bright Bake Cup

• Bright Bake Cups offer a fresh, modern option at shelf in the 
bake cup segment 

• 100 count makes this tub the perfect pantry staple
• Colors can be used across all seasons and holidays, perfect to 

use alone or mix-and-match

Tub format is the ideal 
packaging execution for 
pantry storage

Consumers value easy clean 
up – bake cups help to 
reduce mess in muffin tins 
and trending colors provide 
enhanced presentation of 
baked goods

8

Presenter Notes
Presentation Notes
Line priced to cool in blue and pretty in pink



Introducing…Betty Crocker Flavored Sugar

11



Merchandising In & Out Of Main Aisle To Drive Trial 

The Baking aisle is #1 place 
consumers expect to find 

flavored sugars

Spice aisle is #2

Source: Suzy Flavored Sugar Monadic Concept Test | March 26,2025 | n= 381 | Q: What aisle would you expect to find flavored sugars in store? 15



2025 Innovation: Betty Crocker Flavored Sugar

*All artwork is FPO

Winning Proposition
• Flavored sugar makes baking and decorating feel more fun and 

creative

• Betty Crocker brand name adds trust to the quality and flavor

• On-trend, inspiring, and multi-use flavors 

Consumer Insights
Flavored sugar has potential for 
incremental purchases outside 
normal baking/decorating + 
expandable consumption

Consumers show strong 
excitement around flavored 
sugar – 73% of surveyed 
consumers want to try at least 
1 of these flavored sugars

Bottled Dessert Decorating Sugar is 3rd largest portion of Decorating Decors 
within total Dessert Decorating Category

$29M Annual Sales

Category Drivers

SRP: $3.99

Flavored Sugar is Category Whitespace opportunity – Limited 
offerings with minimal distribution

16
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Everyday Display 
Presentation
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Capturing Increased Demand At Holidays Is Critical 

Holidays  a re  the  #1  Occas ion for decorators$0
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Des s ert Decorating* Sa les  Dolla rs
CY 2024 36%

9%

3%7%7%

62% 
of Dolla rs  Are  Sold 

During 
6 Key Holidays

3%

Source: Circana| MULO | CY 2024 | *Decorating x Birthday Candles



Convert bakers  to decorators

Signature Brands Strategic Category Vision Poised To 
Drive Long Term Category Growth

Inte rrupt consumers & drive incremental usage

 38.6MM household opportunities

 Promote with host baking mixes 

 Brand Activation & Partnership with host 
category

 Display, Display, Display!
 62% of Decorating sales  are sold at Holiday

 Meet the consumer where they’re shopping with 
digital & social activation strategy

 Strong collaboration across  total Betty Crocker brand

 Social & Digital Activation, leveraging reach of Betty Crocker 
brand 

 Promotional & Online Engagement strategy 3

Presenter Notes
Presentation Notes
Our strategic approach is 3-fold: 1) Increase penetration by converting more bakers to decorating; 2) Increase frequency by driving more everyday behavior and creating new seasonal tentpoles outside of Christmas; 3) Increase spend per trip by trading consumers up to higher priced, premium innovation
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TL BRAND BAKE CUPS BIRTHDAY
CANDLES

CCDS DECORS FOOD COLOR GELS ICING TOOLS

Betty Crocker Tl Category

US MULO | Holiday Velocity
$ per Avg # Items

Source: Circana| Holiday Time Frame 8WE 12-29-24 |  Items limited to Dessert Decorating only 

Betty Crocker also holds productivity leadership when looking at Unit Velocity
1.8X vs  Category Average

Betty Crocker Is The Most Productive Brand During Holidays

4

2.1X



Everyday Displays
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BC All American Shipper – 33171 (SAP 111714)

*Render only; Not final display graphics

Product 
Number Product Description

Pieces  Per 
Display

70004 Betty Crocker Cookie Icing - White 4
70002 Betty Crocker Cookie Icing - Blue 4
70003 Betty Crocker Cookie Icing - Red 4
82406 Betty Crocker Decorating Tips - 8 Pack 6
27386 Betty Crocker Decorating Icing - Blue 4
27384 Betty Crocker Decorating Icing - White 4
27383 Betty Crocker Decorating Icing - Red 4
71020 Betty Crocker Sugar - Red 12
71014 Betty Crocker Sugar - Blue 12
71042 Betty Crocker Red, White and Blue Sprinkles  Mix 8
82187 Betty Crocker Cupcake Gems - Patriotic Pearls  - DrkB/Red/White 8

Tota l Pieces 70

As s embled 
Dimens ions

Depth: 15.50”
Width: 18.25”
Height: 41.00”
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BC All American PDQ – 31214 (SAP 110859)

*Render only; Not final display graphics

Product 
Number Product Description

Pieces  Per 
Display

71020 Betty Crocker Sugar - Red 6
71014 Betty Crocker Sugar - Blue 6
71042 Betty Crocker Red, White and Blue Sprinkles  Mix 6
76000 Betty Crocker Gel Food Color - Classic 7
70003 Betty Crocker Cookie Icing - Red 5
70004 Betty Crocker Cookie Icing - White 5
70002 Betty Crocker Cookie Icing - Blue 5

Tota l Pieces 40

As s embled 
Dimens ions
Depth: 9.00”
Width: 18.38”
Height: 5.38”
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*Render only; Not final display graphics

Betty Crocker Bright Confetti Tub 64 ct Shipper- 37757 (SAP 114499 )

Product 
Number Product Description

Pieces  Per 
Display

36684 Betty Crocker Bright Confetti Tub (7.5 oz s ize) 64
Tota l Pieces 64

As s embled 
Dimens ions

Depth: 23.50”
Width: 19.38”
Height: 13.00”
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*Render only; Not final display graphics

As s embled 
Dimens ions

Depth: 23.50”
Width: 19.38”
Height: 13.00”

Betty Crocker Festive Fixings– 36664 (SAP 113281) 

Product 
Number Product Description

Pieces  Per 
Display

71201 Betty Crocker Rainbow Sprinkles  (10.5 oz s ize) 72
Tota l Pieces 72
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BC Sweet Toppings Shipper – 79172 ( SAP S7917200)

*Render only; Not final display graphics

Product 
Number Product Description Pieces

71200 Betty Crocker Sweet Toppings - Chocolate Sprinkles 26
71201 Betty Crocker Sweet Toppings - Rainbow Carousel Mix 38

Tota l Pieces 64

As s embled 
Dimens ions

Depth: 22.00”
Width: 19.25”
Height: 37.50”
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BC Everyday Thematics Shipper – 38478 (SAP 114926)

*Render only; Not final display graphics

Product 
Number Product Description Pieces

32278 Betty Crocker Premium Unicorn Candle 6
32277 Betty Crocker Premium Mermaid Candle 6
36215 Betty Crocker Premium Dinosaur Candle 6
32275 Betty Crocker Premium Super-Hero Candle 6
32253 Betty Crocker Super-Hero Fusion Décor Pouch 6
32252 Betty Crocker Unicorn Fusion Décor Pouch 6
32251 Betty Crocker Mermaid Fusion Décor Pouch 6
36216 Betty Crocker Dinosaur Fusion Décor Pouch 6
32280 Betty Crocker Glitter Gel Magical Color 10
32279 Betty Crocker Glitter Gel Comic Color 10

Tota l Pieces 68

As s embled Dimens ions
Depth: 15.50”
Width: 18.25”
Height: 41.50”

New product 
as sortment 
to include  

innova tion!
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BC Birthday Shipper – 33522 (SAP 111909) 

*Render only; Not final display graphics

Product 
Number Product Description Pieces

27386 Betty Crocker Decorating Icing - Blue 4
27387 Betty Crocker Decorating Icing - Pink 4
27384 Betty Crocker Decorating Icing - White 4
27383 Betty Crocker Decorating Icing - Red 4
81058 Betty Crocker 4pk Writing Icing - Classic 6
30535 Betty Crocker Metallic Happy Birthday Candle 6
30534 Betty Crocker Metallic YAY Candle 6
30580 Betty Crocker Rainbow Happy Birthday Candle 12
33389 Betty Crocker 7 oz Tub Sprinkles- Unicorn Mix 12
82406 Betty Crocker Decorating Tips Variety Pack 6 

Tota l Pieces 64

As s embled 
Dimens ions

Depth: 15.50”
Width: 18.25”
Height: 44.00”
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BC Parlor Perfect Shipper – 27711 ( SAP 109146)

*Render only; Not final display graphics

Product 
Number Product Description Pieces

71400 Betty Crocker Confetti Sprinkles 24
26445 Betty Crocker Rainbow Nonpareils 6
71403 Betty Crocker Chocolate Sprinkles 18

Tota l Pieces 48

As s embled 
Dimens ions

Depth: 19.00”
Width: 18.25”
Height: 50.25”
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BC Gel Food Color Classic PDQ – 23792 (SAP 106851)

*Render only; Not final display graphics

Product 
Number Product Description Pieces

76000 Betty Crocker Gel Food Color - Classic 24
Tota l Pieces 24

As s embled 
Dimens ions
Depth: 7.75”
Width: 13.13”
Height: 6.75”



15*Render only; Not final display graphics

Product 
Number Product Description

Pieces  Per 
Display UPC

76000 Betty Crocker Gel Food Colors  - Classic 12 0 71169 76000 5
76010 Betty Crocker Gel Food Colors  - Neon 12 0 71169 76010 4

Tota l Pieces 24

BC Classic/Neon Gel Food Color PDQ Tray – 36462 ( SAP 113246) 

As s embled 
Dimens ions
Depth: 6.38”
Width: 17.13”
Height: 5.13”
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BC Assorted Gel Food Color PDQ Tray – 32398 (SAP 11376)

*Render only; Not final display graphics

Product 
Number Product Description

Pieces  Per 
Display

76000 Betty Crocker Gel Food Colors  - Classic 12
76010 Betty Crocker Gel Food Colors  - Neon 6
28649 Betty Crocker Gel Food Colors  - Pastel 6

Tota l Pieces 24

As s embled 
Dimens ions
Depth: 6.38”
Width: 17.13”
Height: 5.13”
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*Render only; Not final display graphics

BC Assorted Flavored Sugar PDQ – 39901 (SAP 115404 )

Product 
Number Product Description Pieces UPC

39049 Betty Crocker Flavored Sugar- Cinnamon Roll 5 0 71169 39049 3
39397 Betty Crocker Flavored Sugar- Lemon Twist 5 0 71169 39397 5
39051 Betty Crocker Flavored Sugar- Salted Caramel 5 0 71169 39051 6
39052 Betty Crocker Flavored Sugar- Vanilla Bean 5 0 71169 39052 3
39399 Betty Crocker Flavored Sugar- Pumpkin Spice 5 0 71169 39399 9
39054 Betty Crocker Flavored Sugar- Peppermint 5 0 71169 39054 7

Tota l Pieces 30

New!

As s embled 
Dimens ions

Depth: 11.13“
Width: 10.00"
Height: 4.50"
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